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Fact File 
 
Client  : Nokia & O2 
Event   : ‘Animal Attraction’ 
Attendees : 1200 (approx) 
Venue  : Bars and nightclubs  
Location : Across UK 
 
Brief 
 
To manage a roadshow in 12 key cities across the UK.   
 
The aim of the roadshow was to promote various new Nokia handsets and their MMS 
capabilities along with the launch of O2 Active. The theme of the roadshow was 
based loosely on speed dating, where guests were invited to ‘date’ via the handsets 
using the MMS capabilities. 
 
Each event was located in key clubs and bars within the relevant cities, they were to 
be run once a week for a three month period.  Each venue had to be hired 
exclusively, be spacious enough to accommodate all guests, include a DJ and 
exhibition space for drinks promotions. 
   
Our response 
 
Jarvis Woodhouse Events provided a team dedicated 
to locate and visit all suitable venues.  We identified 
and contacted a major company which owned bars in 
the relevant cities. This enabled us to negotiate 
preferential rates and gave us continuity when 
dealing with each site manager. 
 
Prior and during the roadshow, we sourced, ordered 
and managed all merchandise that was used at each 
event, which included all promotional material, games and entertainment and give-
aways. 

 
We were solely responsible for liaising and 
managing all suppliers for the duration which 
included venue and promotional staff, technical 
engineers, DJ’s and MC’s. 
 
As each venue had a different internal layout, 
the set up and build had to be carefully planned 
to enable activities to operate effectively and 
within health and safety guidelines. 
 

During each event the team were present to ensure the smooth and successful 
running of the evening and oversee the breakdown. 


