aliu visa pruuiciis
to deliver an event
for Mobily. Katherine
Elton reports

A logistical

‘nightmare

ttend any industry ‘do’ and

you won't fail to notice

that most event organisers

belong to the fairer sex.

Now imagine organising
an event without taking female staff
members, let alone producers or
entertainers. Your brief is to provide
entertainment but this cannot include
music or anything which could be
deemed too noisy.

These were the first of many
challenges faced by Jarvis Woodhouse
Events (JWE) when it organised an
experiential event for Saudi Arabia’s
number one mobile network service
provider Mobily. If the brief alone
wasn’t enough to leave an organiser
scrabbling for super-strength
paracetamol, add into the mixincorrect
visas, volcanic ash airspace lockdown
and BA cabin crew strikes.

'We weren't
able to use
female event
staff'

b

Wayne Moss

Jarvis Woodhouse Events
‘The client: Telecommunications
network provider Mobily:
The event: An on-stand
entertainment event
The venue: GITEX 2010 exhibition,
Riyadh, Saudi Arabia
The participants: 5.000 exhibition
visitors per day

“It was probably the most challenging
event we have ever had to do, because
of the visa situation and not being able
to use female event staff,” says JWE
managing director Wayne Moss. “I had
an Israeli stamp in my passport and as
you cannot enter Riyadh with an Israeli
stamp | had to get a new passport.”

Entertainment in Soudi Arabia mustn't include loud music

With women not allowed to work
in certain jobs in Saudi Arabia, JWE
opted for a male-only team. There was
to be no loud music due to religious
restrictions, nothing which could be
deemed too noisy or which might cause
offence. It was JWE's first experience of
organising an event in Saudi Arabia but
the team worked with a Riyadh-based
public relations agency which was able
to advise on customs and prayer times,
which the shows would have to work
around. “There were so many things we
couldn’t do,” says Moss. “In the end we
did have music, but it was on very low.”

The brief was to put on a 30-minute
stage show four times per day at GITEX
2010, one of Saudi Arabia’s largest
telecommunications exhibitions,
where Mobily had the largest stand.
The entertainment included a 3D
hologram show starring footballers
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'ECONOMY
AIR TRAVEL
The great
demotivator?

from Saudi Arabia’s Al Hilal FC, who are
sponsored by Mobily; a laser show; a
full-size Mobily-branded Formula 1
racing car simulator which allowed
guests to race the Bahrain race circuit;
an instant photo machine which
allowed Al Hilal FC fans to have their
photo ‘taken with the players’; and
live entertainment including Calvos, a
crystal ball manipulator and Human
Slinky — a colourful and unusual stage
act.

Having carefully gathered together
and obtained visas for the group of
performers from across the globe, the
event team was not only forced to fly
out at the last minute because of BA
strike action, they also had to take
drastic measures when the wrong
visas arrived at their office. “The event
became a logistical nightmare,” says
Moss. “The visas weren't the correct
s so we had to cancel our flights
nd go the next day. Five of us went to
Saudi Arabia embassy and pleaded
staff to immediately issue the
t visas. We got them at 2pm in the

‘We had to
take drastic
measures
when the
wrong visas
arrived'

JARVIS
WOODHOUSE
EVENTS

The brief included putting on a 30-minute show four times a day

afternoon, at 10pm that night we were
on the plane.”

The nightmare didn’t end there.
Flight restrictions caused by the
volcanic ash meant some of the
carefully selected entertainers didn't
make it, with one performer from the
United States unable to get to Riyadh
at all. Another had to re-route from
Romania to Heathrow and last minute
replacements had to be drafted in.
The racing car simulator had to be
shipped over to the Middle East at the
last minute, finally arriving on stand at

midnight, hours before the exhibition
started.

But the whole nail-biting experience
hasn’t put Moss off organising future
events in Saudi Arabia and JWE has
been asked to quote for a series of
roadshows by Mobily.

Moss says: “Some people won't quote
for events in Saudi Arabia due to the
logistics and prices but now, having built
up a relationship with the PR agency,
for us it's profitable business. We have
learned lessons from this event and we
will take all of them on board.” u
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